Chicken Soup for the Soul Entertainment Celebrates Fatherhood
With “30 Days Of Dads”
Dedicates Month Of June To Dads With Feature Film, Television Series, And Articles
COS COB, CT – JUNE 4, 2018 – Chicken Soup for the Soul Entertainment, Inc. (“CSS
Entertainment”) (Nasdaq: CSSE), a growing media company building online video on-demand (“VOD”)
networks that provide positive and entertaining video content for all screens, today announced a new
campaign across its film, television and digital platforms to celebrate fatherhood in June with “30 Days of
Dads.”
With Father’s Day just around the corner, CSS Entertainment is dedicating the month of June to real-life
superheroes: DADS. CSS Entertainment has a wide variety of content focused around fatherhood and is
utilizing the month of June to showcase articles, television series, digital series, and even a feature film that
celebrates the wonderful fathers in the world.
“We at Chicken Soup for the Soul love stories about dads” said chairman and chief executive officer
William J. Rouhana Jr. “We’ve created entertaining content that showcases fathers of all races, religions,
backgrounds, and walks of life. This is an opportunity for men and fathers not only to relate to what is
familiar, but also to understand other fathers’ experiences all of whom share the same underlying goal: be
the best dad they can be.”
During “30 Days of Dads” audiences can read fun and lighthearted articles on APlus.com and can find daddedicated content on Popcornflix.com, CSS Entertainment’s ad-supported video on-demand streaming
service. Popcornflix can be found on the web, mobile app stores, and all major OTT devices. Audiences
can also enjoy the feature film “One Last Thing” in theaters across the nation for one night only on June
13. Visit FathomEvents.com to find a theater and purchase tickets.
ABOUT CHICKEN SOUP FOR THE SOUL ENTERTAINMENT
Chicken Soup for the Soul Entertainment, Inc. is a growing media company building online video ondemand (“VOD”) networks that provide positive and entertaining video content for all screens. The
company also curates, produces and distributes long- and short-form video content that brings out the best
of the human spirit, and distributes the online content of its affiliate, A Plus. The company is aggressively
growing its business through a combination of organic growth, licensing and distribution arrangements,
acquisitions, and strategic relationships. The company is also expanding its partnerships with sponsors,
television networks and independent producers. The company’s subsidiary, Screen Media, is a leading
global independent television and film distribution company that owns one of the largest independently
owned television and film libraries. The company also owns Popcornflix®, a popular online advertisersupported VOD (“AVOD”) network, and four additional AVOD networks that collectively have rights to
exhibit thousands of movies and television episodes. Chicken Soup for the Soul Entertainment is a
subsidiary of Chicken Soup for the Soul, LLC.
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