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CHICKEN SOUP FOR THE SOUL IS COMING TO A 
NEWSSTAND NEAR YOU 

New York Times bestselling book franchise expands its offering                            
to a new retail channel 

  
COS COB, CT, September 6, 2016— Chicken Soup for the Soul announced today it will be 
expanding its publishing franchise into the newsstand retail channel. Capitalizing on its strength in 
sharing happiness, inspiration and hope, Chicken Soup for the Soul Guided Journal newsstand 
specials are a fun way to enjoy the benefits of Chicken Soup for the Soul stories and lessons. 
  
With 152 pages featuring stories, guided response activities and 
relaxing doodling, this guided positivity journal will inspire, 
engage and motivate readers to become the best version of 
themselves.  
  
Each Chicken Soup for the Soul: Guided Journal (Topix Media 
Lab, LLC; September 13, 2016, $9.99 US, $11.99 CAN) is filled 
with introspective questions, uplifting stories and ideas to 
inspire journal entries, leading to reflection and self-discovery. 
  
Chicken Soup for the Soul Guided Journal can be found at 
OnNewsstandsNow.com or on retail newsstands throughout the 
U.S. and Canada. 
  
ABOUT CHICKEN SOUP FOR THE SOUL       
Chicken Soup for the Soul, the world’s favorite and most recognized storyteller, publishes the 
famous Chicken Soup for the Soul book series. With more than 100 million books sold to date in the 
U.S. and Canada alone, more than 250 titles and translations into more than 40 languages, “chicken 
soup for the soul” is one of the world’s best-known phrases and is regularly referenced in pop 
culture. Today, 23 years after it first began sharing happiness, inspiration and hope through its 
books, this socially conscious company continues to publish a new title each month but has also 
evolved beyond the bookstore with super premium pet food, television shows and movies, and a 
variety of other digital content and licensed products, all inspired by true stories, as it continues 
“changing the world one story at a time®.” 
  
ABOUT TOPIX MEDIA LAB 
Topix Media Lab is a growing magazine and book publishing house in New York City creating 
more than 100 high-end bookazines and trade books per year. The company’s expanding list of 
brand partners includes Disney, Newsweek, Jack Hanna, Discovery Channel, Investigation 
Discovery, CBS Networks, John Wayne, Adult Coloring Books, World Wrestling Entertainment 
and much more! For more information, visit topixmedialab.com or OnNewsstandsNow.com. 


